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Whatsaap messenger
[bookmark: _GoBack]Technology has contributed to increased innovation in communication methods. Communication has been made easier due to many social media applications and others that connect individuals in different parts of the world and enable them to share ideas regarding a global concern. The product that stands out from the many social applications is the 'whatsaap messenger.' The app is owned by Facebook, Inc., and provides various services that are unique and user friendly. The product enables users to communicate through text messages and making of voice and video calls at the convenience of the users. The product enjoys a competitive advantage due to the type of services and cost of the services (Praton eta al 2019).
The product is different from other social applications in its cost and the services that it allows users to enjoy. The product only provides communication between registered and verified users to ensure that there are no robots or pseudo account owners, which is common among other social applications. The product is also free to use and therefore, only needs download and installation (Sharma & Shukla, 2016). This means that the product is cost-effective and user friendly.  The product also allows users to easily share images and documents with individuals, even from different geographical locations. These features make the product competitive among the other social apps in the market. Therefore, the competitiveness of the product is based on the relevance and originality of the services provided by the app.
Whatsaap Messenger can be customized to the requirements of the user. Therefore one enjoys some level of privacy, unlike other social sites that allow public access to one's data or information. Users can communicate and exchange ideas through the app, improving the communication challenges that individuals face while communicating with individuals from foreign countries (Sharma & Shukla, 2016). The product is highly downloaded, proving it is changing the welfare of the customers indirectly or directly.  The developers have mastered the art of upgrading the app. Hence the developers have skills that could not be copied.  
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